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OUR  
COLLECTIVE 
AMBITION

is to cut the waste and greenhouse  
gas emissions associated with food 
and drink by at least one-fifth per 
person in ten years and improve  

water stewardship.

OUR  
VISION

is a world in which food and drink 
are produced and consumed 

sustainably.  

Courtauld 2025 gives us a 
framework for collaboration 
towards this goal. Population 
growth, climate change, water 

stress and the waste of food and 
resources require us to take  

action today to safeguard 
tomorrow. 

OUR  
IMPACT

This will make food supply 
more efficient and resilient 
to future changes, reduce 

environmental impact, and 
help people get the best 

value from their  
food and drink.

MY COMMITMENT
To achieve this ambition, my organisation will:

1. Work with others across the entire food 
chain, from producer to consumer, to deliver 
changes which we cannot achieve individually;

2. Help communicate the actions which can 
make the biggest difference;

3. equip and encourage people to make  
changes; and

4. Report annually on progress.
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MEASURING 
SUCCESS
We will report annually to WRAP on 
the actions we have taken to promote 
changes which deliver the collective 
ambition, and the estimated amount of 
food and drink supply or consumption 
we have influenced.

TRACKING  
PROGRESS 

To demonstrate collective progress  
on Courtauld 2025, WRAP will:

Report national-level data on the GHG intensity of 
food and drink consumed in the UK and food and 

drink waste arising in the UK both in the home and 
the supply chain – against a national-level target of 

at least 20% reduction per person over 10 years

Work with stakeholders to set and measure  
overall improvements in water stewardship

Report annually on the aggregated results  
from confidential signatory reporting.
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Optimise 
whole supply 

chain to 
produce more 

with less

Find 
innovative 

ways to make 
best use of 
wastes and 
surpluses

Embed 
new criteria 
into design, 
buying, and 

sourcing

TAKING  
ACTION
We will work with 

others to communicate 
and help embed best 
practice among our 

audiences across these 
four areas:


